In the news

Sneak Preview

Take a close lpok at these coming attractions: Four

inventive vandors show off their wares for the first time

at next month's JPMA Show. By iLisoN GoLus

FOOD FOR THOUWGHT
sk Cheryl Tallman, CEO af Frash Baby,
1z describe her sister, Joan Ahlers, and
bee=r ansover i qpuick amd confident. “She's
a saper toom,” Taliman cxclaims. In fa,
Irwms Ahlers knack for making delicious
homemade baby food thar sparked
Talleoaun 1 Bumch her new Los Alames,
.M -based venture.

The former president of a New York-
based lntemer development company,
Tallrrcan was wary how 10 intoduoce her
som, Spenced, o sobid foods. At the urg-
ing of her sisger—a mother of lour—she
decided o coeare her can pusced veg-
ctarian treats using Ahler's recipies, Mwi
Treeser trys amd four baby food cook-
ks, “Irs overwhetming Fora nesr par-

The Fresh Start Kit

ent st o get the hang of breastfesd
iyt aabome Beecing their balwy the best
sobid foods svailabde,” Tallman says

In eorcher o poowicde prsents across the
condry with the reans to create quidk,
sy, nuirilous hrmemade baby food,
Tallmen and Ahler developed The Fresh
Szant Kit, a unique coclking concep: that
offers caregivers everything they nead
fur all-natural food preparation—with-
et lskmg. loads time away From their
busy sclwedules.

Developed in tandsm with Seena
Semerly, a Yaleeducated pediatnic numse
practicioner, The Fresh S K inchades
the: “Uwnrkbonok.” an easy-in-resd come
hiration warkbook and cookbook. The
110-page book contains educational
information on introducing sold foods,
dietary essentials, feeding tips and over
40 recipes for everything from apges Lo
wucehin. Also inchuded are a 22-minute
inatmctional wideo and a “Cuick
Reference Card,* which highlighs the
besr foods for ccmmaon baby allments,
nuirtilon source  information and
Americin Fed Croas guidelines on chok-
g, Bounding out the kin are tao cov-
ered reserer nys with 24 pee-messuned
CRUE-CUNNE SeTvings.

Caregivers can also logg onto Fresh
Babry's W zite, which alloes posents o
char with each other, ask questions and
share their covn expetiences and recipes.
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The company also distributes patiens
Information sheets 1o 230 pediatricians
across the coantry, The sheet feammes a
awird refierence carcd, bips on making baby
Tooad e thee Fresh Baby loge.

“The Fresh 5San Kit makes kesping
track of meals 50 muoch easien,” Tallman
stresses, “The kit is nod for vutrtionists—
it's bar the average parent who may not
have the bes eating habits but whe is
trying to make a change and give their
babwy the best possible stam in life."
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